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AID:A Corona-Add-On: This wave reflects the situation during the beginning of the pandemic situation. Therefore
010 the respondents of 2019 were asked to take part in an online Survey. This data will be available soon.

Aufwachsen in Deutschland: Alltagswelten (AID:A) 2019: In its third wave AID:A expands to a full household survey,
0’&9 iIncluding all household members between the ages of 0 to 32 years as target participants. Parents of minors will also be

?'/ contacted. About 6,000 households in Germany will be assessed. The data is available since 2020. An add-on with about
1.500 participants with migration background followed in 2020.

KiBS - Anzahl Befragte nach Welle und Altersgruppe

AID:A Panel lll: About 1,500 AID:Al and Il participants were contacted T —

10&% to answer questions for a third time as a small longitudinal follow-up after ==~ [ ..~
almost 10 years. I Lot I N e .
Single parents: Single parents in KiBS were contacted to report on their ...,

10’\,1 particular situation. About 1,376 singel parents answered this in-depth 10.000

i questionnaire. 5.000
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DJI-child care panel (KiBS): Starting in 2016, the DJI annually assesses

10'&6 parents’ needs for child care for their children below 15 (resp. 12) years. AID:A - Anzahl Befragte nach Alter zum Befragungszeitpunkt

~ - More than 35.000 parents participate, about 2,300 in each federal state. "0 e
Aufwachsen in Deutschland: Alltagswelten (AID:A) Il: The second -« IREEN=RRR RRgRRnnanninnniiotin.ss

oM wave of AID:A focuses on participants age 0 to 32 years. About 32,580 Y ||| 1 1] T TR

L participants across Germany answer CAT-interviews, of which 9,894 - . AERRRRRRCRR-BRRRRRRR. 0

already participated in AID:A |. Several add-on studies build on AID:All. o EEEEEEEEREAREERRRERR
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Accreditation Forschungsdatenzentrum (FDZ): In 2013, the RatSWD includes the DJI data center in its list of
10’\_?) accredited data centers for data in the empirical social, behavioral and economic sciences. Currently, 32 data centers in
“ Germany committed to operate according to uniform and transparent standards.

Aufwachsen in Deutschland: Alltagswelten (AID:A) I: AID:A integrates the different surveys into one flagship study and
2009 thus covers all age ranges and contexts of growing up and living in Germany. The representative survey provides data on

ﬂ about 25,337 target participants age 0 to 55 years.

e oo ﬁ‘g:"gogj" _____ T . Children‘s panel: Children today live in a new environment governed by
1002 . iMother i changes in economic situation, family-structures and society. The
_— - I - e . opportunities open to them have increased in some ways (e.g. as a result
e - i - of communication media), but have also become more restricted in others
 iChild i (e.g. number of siblings). Many children are encouraged early on to act
s.o [N i 5 . independently and form their own social relationships. The aim of the

:Child : research study is two-fold: on the one hand, it attempts to describe the

vother

6 . Father . complex situation children find themselves in by means of a social report

| S . about children. And on the other, attempts are made to discuss the

5 | | . influences of different living environments upon children's personal
e e ' development.

Youth Survey: The DJI youth survey is a representative study about youths and

1997— young adults aged 16 to 29 (in the third wave aged 12 to 29). The design allows to 2

— analyze the change of the situation of young people and young adults, of their > etosiey 1 !
attitudes and of their behavior. The first wave conducted in 1992 provides basic T Gomeazs >
figures for the successive waves. The second wave was conducted in 1997, the ST oS | indar i ML
third wave in 2003. z.Iu EE
The broad age range of the target group was chosen in order to include all phases I } —— Lebenstutvung.
of youth. This does justice to the fact that educational processes take longer and m———
the biographies of young people have become more complicated. S i |
Family Survey: The DJI launches a series of surveys to study families in Germany. Hmtooan T

&987 A first survey is conducted in West-Germany in 1988 succeeded in 1990 by a .
parallel study in Eastern Germany. Several add-ons and repetetive surveys follow. B 2usastode (Subsichorsbe ss Hauptmsdie) O Wou Sefogts

ﬂ Main research topics are changes in family structure and daily life.
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